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With the economic prosperity and development, marketing has become an 
inevitable means of market-oriented operation. The marketing management of the 
banking industry has become one of the major businesses of banking institutions, 
which is an important way for banks to expand their product revenues. Bank 
marketing mainly aims at precision marketing of customers to achieve more accurate 
and more extensive services. As a key business project dominated by the financial 
institutions, banking marketing management is the process to manage bank funds 
effectively according to the needs of business expansion, and cooperate with many 
departments to arrange the marketing resources rationally. Service marketing, the 
marketing activity designed for potential customers among the bank’s internal 
depositors, allows customers to maximize the effectiveness of funds, thus providing 
financial products with the space to play a role. 
This dissertation illustrates the construction process of the banking marketing 
management system and describes it systematically according to the theory of 
software engineering. Banking marketing management is mainly engaged in banking 
business marketing. With the improvement of banking business precision, the 
traditional way can not fully support the marketing needs. Thus, it is very important to 
improve the service quality through effective marketing means. The pre-survey result 
found the functional requirements and business logic of the system. Then use case 
diagram and process description were used to divide and define the system function 
and define the system performance index. Next, this paper designed the overall 
architecture, network deployment and functional modules of the system, made 
standard modeling of the system data, standardized it by the E-R diagram and 
determined the data table structure. The last step was system implementation and 
testing. Through the test, the system was verified to have the ability to meet user 
requirements, shortcomings and advantages of the system and the place to be 
















From the effect of banking marketing management system deployment and 
operation, this system can achieve the bank's effective management of internal funds, 
customers and products and meet the daily marketing needs. Combined with a rational 
use, it has effectively improved the level of bank information and got recognition of 
employees within the bank. The implementation of this project and the writing of the 
dissertation have a good reference for the development of similar systems in the 
future. 
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及非常广泛，遍布全球，在很多国际大都市都建设有分支机构。在 20 世纪 70 年
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